2006 State Budget Comparisons

State General Fund Rankings

Strategic Business Attraction Fund

1| TEXAS $ 240,750,000
2 | IOWA $ 85,000,000
3 | NEW YORK $ 32,278,000
4 | OREGON $ 30,500,000
51 OHIO $ 10,000,000
6 | FLORIDA $ 10,000,000
7 | WISCONSIN $ 8,548,400
8 | ARIZONA $ 2,926,000
9 | PENNSYLVANIA $ 2,000,000
10 | KENTUCKY $ 1,473,900
11 | MARYLAND $ 865,418
12 | HAWAII $ 92,848
13 | MICHIGAN $ -

1| TEXAS $ 268,551,795
2 | OREGON $ 220,584,087
3 | PENNSYLVANIA $ 210,932,000
4 | OHIO $ 169,864,509
5 | WEST VIRGINIA $ 133,468,485
6 | NEW YORK $ 128,687,000
7 | IOWA $ 92,065,394
8 | WASHINGTON $ 76,022,500
9 | MARYLAND $ 70,215,068
10 | LOUISIANA $ 62,812,909
11 | NORTH CAROLINA $ 60,739,448
12 | TENNESSEE $ 59,979,100
13 | KANSAS $ 58,155,372
14 | VIRGINIA 5 57,799,595
15 | WISCONSIN $ 54,660,002
16 | INDIANA ) 51,937,972
17 | FLORIDA 8 51,775,481
18 | OKLAHOMA $ 42,758,000
19 | ILLINIOIS $ 40,621,200
20 | ALASKA $ 37,574,900
21 | WYOMING ) 32,286,501
22 | MICHIGAN $ 30,858,500
23 | HAWAII 5 27,681,078
24 | GEORGIA $ 27,592,192
25 | UTAH $ 27,059,300

Overview of State Economic Development Programs

All 50 States have economic devel()pment PYrograms (Council for Communin and Economic

Research, formerly ACCRA - 2006;

Recent Trends

o 12 States have flexible pre-approved funds for business attraction

*  Texas (5240 million)

* Indiana is announcing $25-$50 million fund in 2007

© 20 States have some programs promoting emerging sector opportunities




